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It’s the Modern Day Version of the Yellow Pages

In order to store and show accurate information about other businesses, 
Google has developed a tool called Google My Business. 

If you follow the simple steps below to upload your business’ information to 
the GMB tool, Google will give you the equivalent of having a 

JPWEBSITES





JPWEBSITES









JPWEBSITES

The primary category for your business is given 
top priority in Google’s algorithm. This is the 
main deciding factor in whether or not your 
business will pop up during a user search. 

isn’t it refreshing when you search for something 
specific and Google provides exactly what you 
need?

As another rule of thumb, try to select as few
secondary categories as possible when 
describing your business. This may seem 
counterintuitive, but it actually increases the 
likelihood of users finding you.

You see, if you only use 3 categories to describe
what you do, then Google will be dividing its what you do, then Google will be dividing its 
user directing resources into only 3 channels.

On the other hand, if Google has to re-route 
users to your business based on 10 different 
categories, then this weakens the effectiveness 
of its algorithm.Be as specific as possible when selecting your 

primary category. 

The more specific you are, the fewer businesses 
you’ll be competing against. 





These images should be high-resolution, and professional quality. 
They should also reflect your business in its current form. If you’ve 
redone the interior of your office, or if you’ve made a lot of new hires, 
then make sure the photos show your current setup. 

If you don’t feel confident taking photos yourself, then you can even 
hire a local photographer to do this for you. Or, you can ask a creative 
member of your staff to take the photos.



You want to make sure people who want 
to buy from you can actually find you.

A properly implemented link to your own online 
property is also very important. 

You can provide your main website link, specific 
appointment links and important industry specific 
details that help customers get to you. 

Take advantage of the 750 word overview. This 
gives you the capacity to provide valuable 
information to your customers. 

Use important keywords that add supportive
information for online searches.



Remember to reply to clients who post positive reviews! This  leaves a good impression. 
Google users will see that you care about providing a good experience to your customers.

What do your reviews say about you?



If you look at your GMB profile, you will see that 
you also have the option to add posts to your 
listing. One of these post options is “offers.” 

With this option, you can let Google users know 
about special deals and discounts that they can 
receive through your business.

Offers are a great way to grab Google users’ 
attention. Plus, in your GMB profile, you can 
track the users engagement with your offer. 

These valuable insights allow you to gauge the These valuable insights allow you to gauge the 
success of your offer, and to create a plan for 
future offers. 

What’s more, you can program these offers with 
special Call-to-Action (CTA) buttons, directing 
Google users to your website or order page.  

You have these options for CTA buttons:





A direct connection to your customers at your fingertips

By setting up GMB messaging, customers can contact you directly through 
your GMB listing. This increases convenience for your customers, as they are 
far more likely to contact you if all they have to do is press a little button next 
to their search results. Sounds pretty good for your business, right?

That’s it! You’ll receive a notification in the app every time a customer asks a 
question about your listing, and every time a customer tries to contact you 
through the listing. 

Here’s how to set up messaging: 

1. Download and open the Google My Business app
2. Tap the ‘Customers’ tab
3. Select ‘Messages’
4. Tap ‘Turn on messaging’



All of this can seem like a lot. I mean, who has 
time to wait weeks for verification, then upload 
all of your business information, then stay on 
top of reviews, posts, and customer messages?

www.pjwebsites.com.au

hello@pjwebsites.com.au

0492 933 913
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